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We are making good progress on the first two identified strategic growth
levers, Helios acquisition accelerates the delivery of the third one.

Growth levers identified during Business Combination

d 3 d
Evolve towards a more balance-sheet-based financing model, which will

capture more of the value of the loans financed i TEr EreiiEeliy

Leverage the value of existing partnerships to accelerate the acquisition of

; - . ; Customer and revenue growth
new customers by forging commercial relationships

Develop a customer Take advantage of the tech platform to deploy more financial products and Revenue diversification and growth by maximizing
ecosystem senvices beyond credit and create a genuine ecosystem for customers both client lifetime value and retention

Guidance impacts / clarifications

Q4 2025 Profitability! achieved excluding Helios and related transaction/integration costs

FY 2026 >10% ROE from combined business (i.e. including Helios/new offerings impact)

FY 2027 >25% ROE from combined business (i.e. including Helios/new offerings impact)

Note: (1) Excluding non-cash expenses settled in capital instruments.



Our vision is to progressively move towanrds developing a long-term,
multi-product relationship with our customers.

Payment canrds, loyalty and accounts are the immediate next product launches in this journey.

Single Credit . Full Banking % -
Product offering Products ecosystem 1 ﬂﬁ
Consumer Credit Coaching Loyalty Savings More services
Credit as Payment Insurances Payment Cards Current

account
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This acquisition will significantly accelerate our product launch roadmap.

Helios’ existing value-compelling product suite

RETAIL BANKING INVESTMENT / SAVINGS MONEY MANAGEMENT

PREMIUM ACCOUNT CURRENT ACCOUNT LIFE INSURANCE BUDGET MANAGEMENT
OWNED BY 40% OF FRENCH POP SMART ALLOCATION & LIMITS

VISA

SHARED & STUDENT FREELANCE ACCOUNT SAVINGS ACCOUNT SUSTAINABLE CASHBACK
ACCOUNTS OWNED BY 80% OF FRENCH POP +120 PARTNERS (5% DISCOUNT)

ve

Elegant and efficient interfaces A product offering addressing Diversified product range fostering
appealing to customers mass market segments long-term customer loyalty



We are extending our product offering towards a full banking product
ecosystem.

An accelerated time-to-market for an extended product offering
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Extension with Helios
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Nimble API-based tech stack enabling future product agility

Partners APIs

Credit application funnels

Decision engine

Canrd issuance

Canrd processing

Transaction monitoring
SEPA gateway

VISA network
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Data lake and data-viz

Credit lifecycle mgt

PSD2 data collect. & analysis

Digital KYC

iOS & Android app

Modular CBS

Purchase analytics

Data warehousing
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https://app.arcade.software/share/p4OV7CuJ5RNxvfcEYiSX

We will leverage our trusted credit relationships to scale our new
banking product go-to-market.

Cross-sell ability down the entire funnel
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Our product is loved by our customers
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Source: Trustpilot score as at May 12th, 2025.



Investor relations contact:

investorrelations@younited.com
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